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There are no such things as creative industries 



”The source of ’creative’ power, the ineffable 

mana or charisma celebrated by the tradition, 

need not be sought anywhere other than in the 

field, i.e. in the system of objective relations 

which constitute it, in the struggle of which it is 

the site and in the specific form of energy or 

capital which is generated there.” 

Bourdieu (1986:81) 
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Amit and Zott (2001:511)  

“…business model depicts the content, 

structure, and governance of transactions 

designed so as to create value through the 

exploitation of business opportunities.” 



All markets are constructed 
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Creative business models 

= 

Creating business opportunities 



Thank you! 
Peter Zackariasson 
www.zackariasson.com 


